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Rogers Marvel Architects and Zeff Design fashioned
a New York headquarters for the label called Theory

—
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Previous spread: In an office area at
New York's Theory headquarters, a
collaboration between Rogers Marvel
Architects and Zeff Design, models
dressed in Theory separates pose on
RMA's custom desks, featuring lac-
quered tops and raw-steel legs. The
aluminum pendant fixtures are by
Sergio Brioschi.

Top, from left: A staircase with pre-
cast concrete steps, low-iron glass
balustrades, and polished stainless-
steel handrails and caps runs through
the building. For the receptionist serv-
ing the executive offices and show-
room, Mark Zeff chose a Victoria Mey-
ers desk with a lacquered top and a
leather-covered chair by Charles and
Ray Eames. Bottom, from left: Be-
yond the staircase, Zeff furnished re-
ception’s seating area with a sofa by
Francesco Rota and galvanized-steel
folding chairs with leather seats. A
polyester curtain closes off the show-
room, with its custom maple-topped
table by Zeff, galvanized-steel chairs,
and flooring of poured concrete.
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Trading in an elevator for a
simple staircase might seem

to be taking a step down in the
world. So might leaving a Gordon
Bunshaft tower for anonymous
new construction. But not in

the eyes of Theory, a New York
company that produces sophisti-
cated casual and business wear
for men and women. “We were
on three completely separate
floors,” founder and president
Andrew Rosen says of the sublet
space in Skidmore, Owings &
Merrill's W R. Grace Building.

When Rosen spotted a five-
story commercial structure go-
ing up in the meatpacking dis-
trict, he signed the lease right
away. The core and shell of the
building were mostly set, but the
rest could be custom-tailored.
Three years later, Rogers Marvel
Architects and Zeff Design had
transformed the 60,000-square-
foot space into a world head-
quarters with an urban campus
feel—much like the offices of his
friends Kenneth Cole and Coach
CEO Lew Frankfort. “Plus,” Rosen

TS ey

says, “I've always dreamed of
having our offices, showrooms,
and retail all in one.”

Robert Rogers and Jonathan
Marvel attribute the success of
the project to the fact that RMA
and Theory started out by trans-
lating architectural drawings of
offices and open work areas into
full-scale representations in foam
core. “It’s the equivalent of try-
ing on clothes to get exactly
the right fit,” says Marvel—
who found the experiment so
useful that he’s vowed to make —
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Top, from left: A stainless-steel mesh curtain hangs all the way down through
the stairwell, passing a meeting area en route. Zeff selected the adjacent lounge’s
wooden armchairs by Byron Sessel. Bottom: In the showroom, Theory's fall 2007

line hangs on RMA's custom steel bar system.

Opposite: In the meeting area, Norman Cherner’s chairs line Zeff's custom
raw-steel table.

full-scale models from now on.

To respect Theory’s pre-
decessors in the meatpacking
district, RMA revealed the new
building’s I beams and used very
little paint. “It’s kind of gutsy.
Literally, the guts are showing,”
Rogers says. “It’s rugged and au-
thentic, meant to stimulate the
people who work there.”

Interior designer Mark Zeff
explains that his job was “to dif-
ferentiate one floor from another
but at the same time unify them.”
Colors, finishes, and furnishings
are variations on a theme. In
keeping with Theory’s clothing,
an understated neutral palette
runs throughout. Zeff rendered
the brand’s dove grays and
creams, for example, as polished
concrete flooring and lacquered
tabletops.

White sheers either curtain off
the top-level showroom or open
it up to the reception area serv-
ing the executive offices that hug
the perimeter of the floor plate.

On levels two through four, — \

\




“If | just walk
up or down the
stairs, | can
get the buzz on
every floor”

e o
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designers and merchants work
at rows of desks or workstations,
again surrounded by private of-
fices. Lounges are furnished
with sofas, daybeds, and otto-
mans—some contemporary,
some vintage, some by Zeff.
Adjacent to the street-level
Theory boutique, where the steel
of his display racks is meant to
recall the meat hooks once so
common in the neighborhood,
the corporate lobby returns to a
luminous minimalism. A tinted-
concrete reception desk glows
with a twilight blue-gray. To the
side, Zeff essentially paneled a

long wall with textured white
canvases that together create a
topographical world map repre-
senting Theory’s international
business.

Above the lobby, the four
upper levels connect via Rosen’s
famous staircase, topped by a
skylight. “If I just walk up or down
the stairs, | can get the buzz on
every floor,” he says. Dropping
all the way through the stair-
well, a 40-foot-square curtain of
stainless-steel mesh acts as a
diaphanous veil between offices
and meeting areas while allow-
ing light to shine through. Not —

Opposite top: For company president
Andrew Rosen’s office, Zeff reuphol-
stered the vintage guest and desk
chairs. Meyers's desk has a lacquered
top and chrome legs. Opposite bot-
tom, from left: Robert Reuter and
Charles Rozier designed an office ar-
ea’s AutoStrada workstations. Behind
Rosen’s desk hang photographs of his
own father, Marlon Brando, and Mar-
tin Luther King, Jr.

Left: In the CEQ’s office, a Philippe
Starck lamp sits on the acrylic top
of RMA’s custom desk. Also custom,
the table is by Douglas Fanning.
Right: Maarten Van Severen chairs
face Mark Seliger’s photographic
portrait of Bono in the creative di-
rector’s office.

INTERIOR DESIGN
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