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bling and cha-ching

Mark Zeff hits the jackpot with an expanded Hard Rock Hotel & Casino in Las Vegas
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at far exceeded anything that his

firm, recently renamed MarkZeff,
had previoushy designed. His two

towers for the Hard Rock Hotel &

mous—ariginal Hard Rock, which
had built its reputation on sex,
drugs, and rock and roll

Despite feff's extensive hospi-

tality expenence, the call from the
Hard Rock's new owner, the Mor-
gans Group, came as a surprise
More surprising still was the speed

of the process. Within a week, Zeff

interviewed with Mor

tives, toured the site,

the deal at the airport before
5 in 2007, when it

12, That
seemed like every investor in the
world was betting on Vegas

His first task was to evaluate the
master plan, already developed by

Elai Juba Architects, "The big issue

was that

and the bankers all had ¢

he begins. 7T

three groups, |

minute branding maov y
in-the-life of HREH zo10.” The DVD
showed a hotel that would appea
to an all-inclusive clientele demio-
graphic. From the fashionista to
the club kid and the business
executive, everybody would find
something o love in this new

interpretation.
In total, Zeffs two towers, plus
the existing hotel, have a 1,200
key count. The Faradise tower is
an annex to the original building.

The all-suite HRH tower stands on

its own, with enough amenities ta
et guests get into whatever mis-

chief they desire.




Here's the layout. Compaosing the

ground tevel at the Paradise are re-

. R . i R — 7 T o ception, the bar Luxe, and a high
g, e - =

imit gaming reom that “threads
the old and new hotels together,”

Zeff says. A nightclub vibe, 2 living

room feel, a memaorabilia ¢
'q. = i < 3 g 5 they're all there. So are patterns—

; . a major effort. All lold, Zeff designed
&50. Most of them, such as the red-

s = 1 and-black carpet at Luxe, hint at
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£ his current fascination: “Gothic

meets tattoo,”

1 Ceilings in general are a “hig

" I = deal,” he notes. A dome

within-a-

H T i | dome reinfarces the raund shape

|
| | of the room occupied by Luxe
He strung chains from the outer

- dome's perimeter to the chan-

Bl - i - deliers hanging
‘ dome, then channele ]
by spraying them with automotive

paint, Equally gold are the curdi-

W Re Inner

ceiling in the

s The spa’s

to bronze-fra
LB £ = o — inspired by Budapes
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